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OUR Tone of voice



key principles

EVOCATIVE AUTHENTIC ELEVATED
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AUTHENTIC



key principles
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ELEVATED



Application - Dream phase
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Application - Plan phase
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Application - BOOK phase
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THings to avoid

X

X

X

X

X

X

X
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TRANSCREATION

A to B, Via SeaA to B, Via Sea

Take the scenic route
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OUR logotype



Primary

Visit Qatar BRAND Guidelines - our logotype

DOWNLOAD  ASSETS

https://www.dropbox.com/scl/fo/n1x0jg2drlpw9fxabuv6p/AHjcVh4tF5wjq4QpmCdnGjQ?rlkey=llnhenzogltvahs4k8xoaoxzq&dl=0


Colourways
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Horizontal
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20PX height

1cm Height

Exclusion & Size

The construction of the exclusion 
zone area is based on the height of 

the letter ‘A’ in the logotype, referred 
to here as ‘X’.”

Visit Qatar BRAND Guidelines - our logotype



scale
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layout Exclusion
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Ruby

Accessibility

White
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Image Overlay
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Do not change 
scale

Do not  
use COLOURS

do not FLIPDo not 
change fonts

Do not add effects

Do not rotate

Do not cropDo not  
enclose in shape

Do not  
change opacity

Do not  
use gradients

DO not Distort

Do not outline

Misuse

Qatar
visit
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OUR colours



primary palette

#FFFDF8

R255 G253 B248

C0 M1 Y2  K0

Pantone 11-0601 TCX

#8a1538

R138 G21 B56

C30 M100 Y70 K28

Pantone 1955 C

White

Ruby

#00626c

R0 G98 B108

C100 M0 Y25 K47

Pantone 7715 C

Royal teal

#d76b00

R215 G107 B0

C5 M73 Y100  K1

Pantone 2019 C

AMBER
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DOWNLOAD  ASSETS

https://www.dropbox.com/scl/fo/xvfxtbgm70fanrthixj1o/AEQoMK9Sl3mrbLOm6Yqzdkw?rlkey=5i5po9zwct0yvz6h4kzx5gcdg&dl=0


primary palette



secondary palette
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colour proportion
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70%

primary

colour palette

30%

secondary

colour palette



OUR typography



Visit Qatarزوروا قطر��������
Visit Qatar Light

Tahoma Regular

زوروا قطر ضوء������������

تاهوما عادي����������

Visit Qatar Regular

Tahoma Bold

زوروا قطر عادي�������������

تاهوما  عريض�����������

Visit Qatar Mediumزوروا قطر واسطة��������������
Visit Qatar Boldزوروا قطر عريض�������������

Primary typeface
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Arabic

secondary Arabic secondary English

DOWNLOAD  ASSETS

https://www.dropbox.com/scl/fo/envvb7h2bn7w5hl7v5be0/AFr-aL859DawUEu4tCfYWCM?rlkey=xhjlgb2jrkxtav8757xkh507s&dl=0


黑体
Orchidea Pro Light黑体细
Orchidea Pro Regular黑体常规

黑体粗体 Orchidea Pro Medium
Orchidea Pro Bold

To maintain consistency of look and feel for 
foreign language content, substitute Typefaces 
have been carefully selected as replacement. for 
Russian, Turkish and Manadarin ONLY. For all 
other languages the proprietary typeface – Visit
Qatar – must be used.




For these markets we have selected Orchidea Pro 
as a replacement, it has extensive weight options 
and delivers a very good resemblance to our 
unique Visit Qatar typeface.

 



For Mandarin type, Heiti TC has been selected as 
having characters with similar aspects as the Visit 
Qatar typeface.

Russian & Turkish



Mandarin



Primary typeface
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Orchidea Pro



Moments worth 
stopping for

Discover 24-hour stopover packages

Title Casing
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Title Hierarchy

Moments worth
stopping for

See Stopover Deals

1219 x 609cm

Moments worth 
stopping for

See Stopover Deals

609 x 304cm

300 x 600

Moments worth
stopping for

See Stopover Deals

See Stopover Deals

Moments worth 
stopping for

200 x 200
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print

examples

digital

examples

Moments worth
stopping for

See Stopover Deals

180 x 120cm



VISITQATAR.COM

Visitqatar.com

Visitqatar.com
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Campaign headline

Moments worth 
stopping for

Moments 
worth 

stopping 
for

Moments worth stopping for
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co-branding



Brandmark
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1/2 x

x

Partner

Logo

Partner

Logo

3/4 x

Modify the horizontal size variable to match the partner's logo

x x

Partner

Logo

Partner

Logo

What a difference
a day makes.

Partner

Logo

Moments that 
stay with you



Moments that 
stay with you

Endorsement message

Endorsement
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1/3 x
1/3 x

x

x

Endorsement message

Endorsement messageEndorsement message

x

1/3 x



Endorsement

messaging
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IN PARTNERSHIP WITH

BROUGHT TO YOU BY

SPONSORED BY

PROMOTED BY

DOWNLOAD  ASSETS

https://www.dropbox.com/scl/fo/lvshakfqp5uo62m3ffq7u/ALhZboMcp2DiXHpG-lJZ0pE?rlkey=bm8683pgqsv3qejm00nwgi8vo&dl=0


our photography



photography

Visit Qatar BRAND Guidelines - our application

Photography intends to capture the epic beauty
of Qatar locations, and infuse it with an inviting  
vibrancy of shared experiences.




Epic beauty



The location is the lead character in our story.


Inviting vibrancy



Locations come to life through candid experience.
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stopover campaign



global campaign
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OUR graphic assets

& iconography
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inspiration



Components
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DOWNLOAD  ASSETS



stroke Width
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stroke Width
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stroke Width
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Archways
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Archways
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Archways
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using the

horizon line

Visit Qatar BRAND Guidelines - our layout

horizon line horizon line

same orientation

horizon line



image Integration

Integrate archway into an image 
within this container. 

Do not scale past 
margins.
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action in focus

FOCUS HERE
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highlighting
moments

Visit Qatar BRAND Guidelines - our layout

using the horizon line

image Integration

action in focus



Misuse, Asset

Do not use a

coloured archway

Do not use a 
thin border

Do not thicken 
the archway

Do not mix image 
and stroke

Visit Qatar BRAND Guidelines - our graphic assets



Do not  
crop out the top point of 

each archway asset.

Misuse, Integration

Do not  

On Images with  
a rotated  

horizon line

Use the archway 

Do not  
Distort or stretch 

the Archway.

Do not  

 
multiple actions.

use the archway to 
highlight only one 

action, in a photo of

Visit Qatar    BRAND Guidelines - our graphic assets



Moments worth

stopping for

Discover 24 hour stopover packages

moments worth 
stopping for

Discover 24 hour stopover packages

Misuse, Image Fill

Incorrect usage

Correct usage
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silent moments
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Incorrect usage Correct usage



breaking the mask
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Incorrect usage Correct usage



iconography
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iconography



principles
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OUR motion



Moments worth

stopping for

Visit Qatar BRAND Guidelines - our MOTION

OVERVIEW

ARCH STROKES
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LOGO
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TYPOGRAPHY

Moments worth

stopping for
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ARCH STROKES
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ARCH SOLIDS
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APPLICATION EXAMPLES

Discover More

Moments worth 
stopping for



archway Misuse
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our patterns



inspired by archways
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DOWNLOAD  ASSETS



first pattern
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Second pattern
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third pattern
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OUR layout



variety
our layout
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FULL-BLEED

Visit Qatar BRAND Guidelines - our layout

Discover 24 hour stopover packages

Moments worth
stopping for

Discover 24 hour stopover packages

Moments worth 
stopping for

See Stopover Deals

Moments worth 
Stopping for

VISITQATAR.COM

Discover 24 hour stopover packages

Moments worth

stopping for

Not recommended

Discover 24-hour stopover packages

Visitqatar.com

Moments worth

stopping for

Image taken at Inland Sea

MOMENTS WORTH

STOPPING FOR

See Stopover Deals
Discover 24 hour stopover packages

Moments worth 
stopping for



Multi-archway

Not recommendedNot recommendedNot recommended
Not

recomme-
nded

Multi archway applications are not recommended for
narrow ratio formats.

Moments worth 

stopping for

Moments worth 

stopping for

Visitqatar.com

Visit Qatar BRAND Guidelines - our layout

Visitqatar.com

Stay a LITTLE

Longer.

Visitqatar.com

Singing Sand Dunes

Moments worth

stopping for

Image taken at Bagatelle Pool



Single-Archway

Single archway applications are not recommended for
wider ratio formats.

Not recommended Not recommended

Not recommendedNot recommended
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Your destination awaits.

VISITQATAR.com

VISITQATAR.com

Moments worth

stopping for

Visitqatar.com

Discover 24-hour stopover packages

Moments worth

stopping for

Image taken at Inland Sea

Overview
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external EXAMPLES 



Social Crop

Instagram Carousel



A selected visual image and graphic asset will be 
cropped in half and spread across two carousel 
tiles to create a seamless transition for the user 
between one frame and the second frame.
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dual-image



Layout, Preferred

Moments worth

stopping for

Moments worth 
stopping for

Visitqatar.com
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Layout, Secondary
horizon line Moments worth 

stopping for

DIP YOUR TOES IN.
ST REGIS DOHA

Moments worth 

stopping for

Visitqatar.com

Visit Qatar    BRAND Guidelines - our layout dual-image

horizon line



OUR digital banners



Full Bleed

Visit Qatar    BRAND Guidelines - our digital banners

See Stopover Deals

Moments worth 
Stopping for

5-star 
hotels 

from £38/Night

See Stopover Deals

QATAR STOPOVER
5-star hotels 

from £38/Night

QATAR STOPOVER
5-star hotels 

from £38/Night



Full Bleed

Visit Qatar    BRAND Guidelines - our digital banners

See Stopover Deals

Moments worth 
stopping for

Moments worth 
stopping for

See Stopover Deals

Moments worth 
stopping for

See Stopover Deals

Moments WOrth

stopping for

Moments WOrth

stopping for

Not recommended

See Stopover Deals

Moments worth 
stopping for

https://share.akqa.com/fl/n0g4WcPERt


Mask, White
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See Stopover Deals

Moments worth 
stopping for

See Stopover Deals

5-star 
hotels 

from £38/Night
QATAR STOPOVER
5-star hotels 
from £38/Night

QATAR STOPOVER
5-star hotels 
from £38/Night



Mask, TEAL
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See Stopover Deals

Moments worth 
stopping for

See Stopover Deals

5-star 
hotels 

from £38/Night
QATAR STOPOVER
5-star hotels 
from £38/Night

QATAR STOPOVER
5-star hotels 
from £38/Night



Mask, White
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See Stopover Deals

Moments worth 
stopping for

Moments worth 
stopping for

Moments worth 
stopping for

See Stopover Deals

Moments worth 
stopping for

See Stopover Deals

MOMENTS WORTH 
STOPPING FOR

See Stopover Deals

Moments Worth 
Stopping for



Mask, White
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See Stopover Deals

Moments worth 
stopping for

Moments worth 
stopping for

Moments worth 
stopping for

See Stopover Deals

Moments worth 
stopping for

See Stopover Deals

MOMENTS WORTH 
STOPPING FOR

See Stopover Deals

Moments Worth 
Stopping for



Light mode
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Moments worth 
stopping for

See Stopover Deals



Dark mode

Visit Qatar BRAND Guidelines - our digital banners

Moments worth
stopping for

See Stopover Deals



OUR application



48 Sheet - Full Bleed



Use full bleed imagery on wider formats. Add 
archway as line to frame a piece of action within 
the image.

Visit Qatar    BRAND Guidelines - our application

moments worth 
stopping for
5-star hotels from £38/night* 



visitqatar.com

9 Sheet - Masked



On taller formats, use archway shape to 
house imagery.
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96 Sheet - Full Bleed



On super wide formats, we can use both full 
bleed and masked imagery.

96S

Visit Qatar    BRAND Guidelines - our application

Discover 24-hour stopover packages

Visitqatar.com

Moments worth

stopping for

Image taken at Inland sea



96S
Visitqatar.com

Stay a LITTLE

Longer.

Visitqatar.com
Singing Sand Dunes

Moments worth

stopping for

96 Sheet - Full Bleed



On super wide formats, we can use both full 
bleed and masked imagery.
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See Stopover Deals
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VIEW FROM THE TOP.

TRANSIT LOUNGING.

Dunes have SILVER platter. TURN DOWNTIME Waves too.

GRAB THE WINDOW SEAT.scenic route.TAKE the

Social Carousel

Visit Qatar    BRAND Guidelines - our application

BETTER CONNECTIONS.



Better  in twos.
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Grab the Window seat.
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Banners



On taller formats, use archway shape to 
house imagery and alternate shapes and 
images where possible.
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letterhead
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letterhead

(ceo office)

DOWNLOAD  ASSETS

https://www.dropbox.com/scl/fo/392wx9skzm9z3c4zqy2lb/AKIJD8OYrNDTTES-Z6lx4MM?rlkey=s0yom86b37vaeyew7xm61w8kq&dl=0
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OUR social assets



5:07 / 15:28

Lorem ipsum dolor sit amet, consectetur adipiscing elit

156,987 views . Nov 25, 2022 2.7 K 124 share save

SubscribesUser
1.2K subscribers

Maecenas luctus sapien nisl, eget imperdiet orci placerat ut. Fusce et nulla ut magna lacinia 
euismod. Integer eget lectus pellentesque, eleifend ligula quis, eleifend sem. Mauris ante 
sapien, ornare vel lobortis id, egestas nec mauris.
show more

All From User 

23:45

Ep 6: Living to Serve | SEARCH 
ON
James Gouse

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Anna White

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Alexis Sears

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Alan Cooper 

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Marcus Levin

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Skylar Dias

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
Jesica Lambert

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
James Gouse

1M views . 3 years ago

23:45

Ep 6: Living to Serve | SEARCH 
ON
James Gouse
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BIG TITLE HERE BIG TITLE HERE BIG TITLE HERE BIG TITLE HERE

Youtube thumbnails
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visitqatar 12h

Stopover deals
5-star hotels 

from £38/Night
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Instagram thumbnails 
composition
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