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Executive Summary

Qatar’s tourism sector witnessed a strong recovery with number of international
arrivals to Qatar for 2022 crossing 2.5 million, 19% over 2019(pre-pandemic) levels

e Split of 2022 arrival mode in 2022 : Air (64%), Land (32%) and Sea (4%)

e Qatar received the highest monthly international arrivals in last five years for the months of May till
December 2022. The country also witnessed influx of highest single-day arrivals in last five years,
recording 64K visitors on the 9% of December,2022

e Saudi Arabia continued to be the top contributor to international arrivals for 2022 to Qatar with
more than 595K visitors, constituting 23% of total visitors coming in throughout 2022. Throughout all
months of 2022, Qatar received the highest visitors from Saudi in last 5 years, with the highest
visitation in December clocking at 122K visitors

« Top 10 visitor markets were constituted by KSA(23%), India(11%), UK(4%), USA(4%), Oman(4%),
Kuwait(4%), Bahrain(3%), U.A.E(3%), Egypt(2%), France(2%)

Qatar’s hotel sector showed steady growth with robust increase in supply keeping

inline with the increased demand:
e Demand-supply dynamics remained healthy - demand reached 6.6M room-nights for 2022, 2%
above 2019 (pre-pandemic levels), and the supply observed a healthy growth to 38k keys (2022)

from 27k keys (2019)
o Key hotel industry metrics displayed robustness with increase in spending power of the market:
- Occupancy: 57% — down by -9% point vs. 2019 Ve
- ADR: 742 QAR - up by 99% vs. 2019 \ b )

- RevPAR: 423 QAR - up by 71% vs. 2019
QAR —up by 71% QATAR
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Qatar’s tourism sector witnessed a strong recovery with number of

international arrivals crossing 2.5 million
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aa Full-year performance across years

Qatar’s tourism sector continued
the strong recovery momentum
fueled by major events like 2022
Qatar motorcycle Grand Prix,
DJWE, Eid in Qatar, various
summer campaigns, Lusail Super
cup, Darb Lusail festival,
Daydream concert, Arcadia music
festival and of course the FIFA
World Cup 2022.

International arrivals were up by
19% vs. 2019 (pre-pandemic
levels)

Source: Ministry of Interior, Qatar Tourism
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GCC countries continue to show rising contribution to international
visitors to Qatar till the end of 2022

Full-year performance by GCC vs. Non-GCC Countries
(In “000s, # of pax) (In % contribution)
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Saudi Arabia continues to hold top spot with 23% of the total arrivals,

with overall GCC countries contributing 38% of international visitors 05 Diffrence i

VISItOTS US.

2019 (FY)
KSA 595,066 (23%) +1165%
India 272,987 (11%) -29%
B Air Bl 1and B Sea
UK 113,001 (4%) -15%
USA 107,335 (4%) -16%
* .
Oman 105,655 (4%)
2,540,286 -
e Kuwait 101,357 (4%) +15%
M Bahnain 84,988 (3%) +286%
UA.E 66,659 (3%) +6449%
—— i | +100%
| 0
Egypt 51,787 (2%) B and +100%
B sca
Bl e 47,635 (2%) -6%




Demand-supply dynamics continued to showcase signs of healthy long-
term growth
Demand grew to 6.6M room-nights in 2022, higher by 2% than pre-pandemic levels (2019)

# of room-nights in Qatar (in 000s)

Robust growth in

hospitality demand... +

@ l

7,175
90% of the room nights sold by 2022 are from |

non-quarantine bookings with mandatory

quarantine requirements being eased since
September 2022

2019 2020 2021 2022
Bl Ochers M 3/2/1 Star Il 4 Star Il 5 Star o !2 o
Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation
Category ‘Others’ includes deluxe and standard hotel apartments, and excludes serviced apartments Q ATAR
Source : STR, Qatar Tourism
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Demand-supply dynamics continued to showcase signs of healthy long-
term growth
Overall permanent supply grew by 37% to 38k keys (2022) from 27k keys pre-Covid-19 (2019)

# of hotel room-keys in Qatar (‘000s);
as on December 31° of each year

3

Alternative temporary accommodation
options such as cruise ship hotels, fan villages
and holiday homes was made available to
international visitors to cater to high
demands during the FIFA World Cup

... With steady growth in
accommodation supply

0
+37% l

37,539

2019 2020 2021 2022
Bl Others M 3/2/1 Star M 4 Star M 5 Star ’ - b 00,
Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation
Category ‘Others’ includes deluxe and standard hotel apartments, and excludes serviced apartments Q ATAR

Source : STR, Qatar Tourism Tourism d=Luall



57% full-market occupancy for 2022, down from 66% in 2019

Discontinuation of mandatory quarantine rules & entry requirements affected occupancy for Q4
negatively

Average occupancy by 100 —2019 ==2021 i Full-Year

full-year, 2022 —2020 —2022 i
90 . ( 66%

0 2019
O 5%
0 L \.2020

60 /o 67%
representing a 2021

o]
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50 !
9 ppt Mandatory
40 quarantine
lifted
decrease .
in comparison to Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Full-Year 2019
: ’ - Q 00,

Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation
Including deluxe and standard apartments, and excluding serviced apartments Q A T A R
Source : STR, Qatar Tourism Tourism d=Luall



Occupancy has grown across budget segments

Overall occupancy is at 57% for 2022 with mandatory quarantine facilities being discontinued from Sept 2022

Occupancy in %
Deluxe & Standard
Total 5-stars 4-stars 3-stars 2&1-stars apartments

Total 5 Star 4 Star 3 Star 2 & 1 Star Others

Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation

Including deluxe and standard apartments, and excluding serviced apartments Q A T A R
Source : STR, Qatar Tourism Tourism d=Luall



Overall market-level ADR rose by +99% vs. 2019
ADR 2022 higher than 2020 across all hotel segments

ADR in QAR

Deluxe & Standard

Total 5-stars 4-stars 3-stars 2&1-stars apartments

é ........................................... § 1)049

299 302

228 214 238

176 171

148 137 153

: : 5 Star 4 Star 3 Star 2 & 1 Star Others
Bl 2019 Bl 2020 2021 W 2022

Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation
Including deluxe and standard apartments, and excluding serviced apartments
Source : STR, Qatar Tourism
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Overall market-level RevPar improved by +71% vs. Q4 2019
RevPAR for 2022 higher than 2019 (pre-pandemic levels) across all hotel segments

RevPar in QAR
Deluxe & Standard
Total 5-stars 4-stars 3-stars 2&1-stars apartments

é ........................................... § 565

: : 5 Star 2 & 1 Star Others
Bl 2019 Il 2020 I 2021 W 2022

Properties that have been utilized as quarantine/Covid - 19 response facilities are included in the calculation

Including deluxe and standard apartments, and excluding serviced apartments Q A T A R
Source : STR, Qatar Tourism Tourism d=Luall
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